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SWIMMING CANADA STRATEGIC PLAN



I THINK IT IS ESSENTIAL FOR CHILDREN 
TO:

43%

38%

34%

13%

10%









•
•

•
•

HOW TO ACCESS FUNDS?
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UNDERSTANDING YOUR NEEDS
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IDENTIFYING OPPORTUNITIES
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THE CHALLENGES
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THE CHALLENGES
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THE CHALLENGES
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CHALLENGES
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CHALLENGES
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THE DEVELOPMENT PROCESS
•
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• Gain commitments for use and space
• Program needs drives design flexibility



THE DEVELOPMENT PROCESS
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STRATEGY AND ACTION PLAN
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NEXT STEPS
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NEXT STEPS
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MYRTHA POOLS-INTRODUCTION
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THE  WORLD’S LE ADING STAINLESS-
STEE L POOL COMPANY



WE  PRIDE  OURSE LVES ON OUR 
PARTNERSHIPS AND THE  COMPANY’S 
SPIRIT OF COLLABORATION



BUT WE ARE  ALSO ABOUT FUN, 
LE ISURE AND WELLNESS! 



WHAT IS MYRTHA POOLS SEE ING 
IN THE  MARKETPLACE?

• Two areas of opportunity Renovations/Expansions and New Builds
• Renovations/Expansions 
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WHAT IS MYRTHA POOLS SEE ING 
IN THE  MARKETPLACE?
• New Builds 
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HOW CAN MYRTHA POOLS 
HE LP YOU GE T SHOVE L RE ADY?
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MYRTHA TECHNOLOGY
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MYRTHA INNOVATION



MYRTHA RENOVATION



MYRTHA INNOVATION





Questions?



THANK YOU!

FOLLOW 

FOR THE NEXT WEBINAR DATE & 
TOPIC




